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140 Day Campaign for Howell Opera House Announced, Contributions to Campaign
 to be Tripled through March 31, 2012 
Howell, MI  -----  The dream of public performances on the second floor of the Opera House may be a little closer as a result of donation commitments and a new fundraising campaign.  Successful completion of the campaign would allow the Livingston Arts Council to concentrate on increasing arts and cultural programming and obtaining funds for the long-awaited rehabilitation of the historic 1881 building.


The organization has been approached by two major donors with a one time opportunity to reduce the current mortgage on the building, each pledging a matching dollar-for-dollar gift up to $150,000. Since the purchase of the building in 2000 by the Livingston Arts Council, the Howell Opera House has been the popular venue for numerous arts and cultural programs and events for the Livingston County community and surrounding area. 




      (next)

The organization has faced an upward struggle in continuing to provide quality activities and regulate operating costs during the last several years of economic downturn. “Reducing or eliminating the mortgage would allow us to increase our arts programming and also concentrate on securing the funds necessary to move forward with our goal of renovating the second floor theatre for public use,” said Blythe Patterson, president of the Livingston Arts Council. 
The Livingston Arts Council was approached recently by First National Bank of Howell, holders of the Opera House mortgage, with an offer of a $150,000 matching gift.  “Extending this matching gift offer further illustrates First National’s strong commitment to improving and enhancing the quality of life in Livingston County,” states Ron Long, First National President and CEO. “It is First National’s loyal customers who make it possible for us to make investments like this in the community ​​- that is the power of local banking at work.  All of us at First National are excited to be supporting another opportunity to further enhance the Livingston County arts and culture environment.  We are thrilled at the opportunity for the Opera House and Livingston County Arts Council to move toward full utilization of this beautiful facility.” 
The Livingston Arts Council followed by contacting Music Doing Good, Inc. to assess their interest in also participating with a matching gift. Music Doing Good, Inc., the Houston-based non-profit music organization that partnered with the LAC in June for the Celebration of Marilyn Monroe, agreed to match funds obtained up to $150,000 to demonstrate their continued support of the Howell Opera House. 

“The Opera House is a vital asset to Howell and surrounding areas.  To lose it would be tragic and we were honored to assist in this important initiative,” said David LaDuca, Executive Director of Music Doing Good, Inc.  “In this economy, people want to be smart about their giving, and this triple dollar matching challenge is a strategic investment in Howell’s future.”





(next)

The required matching funds for the ‘140 Day Campaign’ will be raised by the Livingston Arts 
Council through contributions from the community and private donors with each dollar contributed matched in triplicate.  The 140 day campaign kick off was announced by Brent Earl, Livingston Arts Council board member, Blythe Patterson, president of the organization, and David LaDuca of Music Doing Good, Inc. at the 130th Anniversary Celebration for the Howell Opera House on November 11, 2011.
“We will be reaching out to businesses and individuals in our community to attain the $150,000 goal by March 31, 2012,” said Patterson. “Because any contribution will be tripled, hopefully people who have benefited from the arts and cultural programming at the Howell Opera House will be encouraged to support the effort.”                   
In the next 140 days, numerous fundraising events are planned to assist in raising campaign funds. Those interested in supporting the campaign for the survival of the Howell Opera House and its role in the vitality of the community can do so in the following ways:
· Call the Howell Opera House, 517.540.0065

· On-line at www.theoperahouse.us or www.howelloperahouse.com
· Mail a check written to Howell Opera House 140 Day Campaign to: PO Box 626, Howell, MI  48844. A tax deductible receipt will be sent to you.
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